
SUPER BOOST YOUR 
SHOPPING CAMPAIGNS

Increase results and gain control over your budgets
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Amber ter Horst
Lead Partnerships

Contact us via: hello@producthero.com

INTRODUCTION

Wouter Veenboer
CEO & Founder

mailto:hello@producthero.com


Let’s go back in history…

● Started with Google Ads in 2004
● Won Search Award in 2012
● Started Producthero in 2018
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Of Google Ads clicks from 
e-commerce advertisers come 
from Shopping Ads.   >85%



of Google Ads spend by 
e-commerce advertisers goes to 
Shopping Ads.  
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>75%



THE CHALLENGE

It becomes more important to 
be in Google’s shopping 
window, but it gets harder, as 
competition gets more fierce. 



PERFORMANCE MAX
SINCE LAST YEAR…



16



- Frederick Vallaeys - 
Unlevel the playing field

Humans + Machines > Machines alone 



SHOPPING ADVERTISING FRAMEWORK
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Bid optimization: CPC 
bids per keyword

Extensive
campaign structure

Thousands of text ads

Price in text ads

Quality score
Extensions

Thousands of keywords

Negative keywords

Match types

10 YEARS AGO



TODAY
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8.000+
ADVERTISERS

ACTIVE IN 
21 COUNTRIES

400+
AGENCY PARTNERS

WE GIVE SHOPPING ADVERTISERS AND AGENCIES MORE SUPERPOWERS
Creating advanced and accessible tools for Shopping advertisers



#1 IN EUROPE 





Producthero 
Labelizer

Producthero 
Premium CSS



PRODUCTHERO PREMIUM CSS: DON’T OVERPAY FOR SHOPPING ADS
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CPC bid
€0,80

CPC bid
€1,00

Margin
€0,20

Merchant
€1 CPC bid



Producthero 
Optimizer
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1. Link Merchant center to 
ad account

2. Discover title ratings
3. Optimize titles

PRODUCTHERO OPTIMIZER INCREASES YOUR VOLUME



Screenshot tool / Live Demo?
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ADD MORE WORDS TO YOUR TITLE FOR MORE VOLUME



HOW WEHKAMP BOOSTED THEIR SHOPPING ADS VOLUME

Mitch Komen, PPC specialist at Wehkamp:
“In a 2-Month test period, we ran some successful cases for different low 
seasonality categories. By implementing the Optimizer advice we were able 
to achieve much more impressions and clicks on these search terms, of 
course within the ROAS objectives.”
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Producthero 
Labelizer

Producthero 
Premium CSS



PROBLEM: CURRENT SITUATION IN SHOPPING ADS

Less than 10% of your products are responsible for 80% of the revenue
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50% of the costs go to products that perform below your Target ROAS

Over 60% of your products are sleeping
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Labelizer

CATEGORIZE YOUR PRODUCTS IN LABELS WITH PRODUCTHERO



THE EFFECT OF PRODUCT SEGMENTATION

REVENUE

HEROES

COST

VILLAINS

BEFORE AFTER
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Higher Budget

Vo
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Rituals Sakura shower foam 200 ML

Rituals Shower foam

Shower foam 

Lower ROAS target 38

HOW BIDDING IN PERFORMANCE MAX WORKS



INSIGHT DRIVEN
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RITUALS GAINED CONTROL ON THEIR PERFORMANCE MAX CAMPAIGNS

Yannic van Overbeeke, Senior SEM Team lead, Rituals:
“By using Producthero as a CSS and their additional tools we gained more 
control on our SSC and Performance Max campaigns. This helped us to 
significantly increase our volume and visibility on the Google search 
engine.”

Read the case
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https://comparisonshoppingpartners.withgoogle.com/success_story/Rituals%20gained%20control%20on%20their%20Performance%20Max%20campaigns/


ADWISE BOOSTS THE ROAS BY 40% USING A NEW SHOPPING STRUCTURE

Davey Stokkers, Head of SEA @ Adwise:
“As we are able to use the existing product data for automation we generated an 
improvement of 40% for the ROAS and an uplift of 13% in conversion value, 
without losing volume for Sendasmile.de”
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https://www.adwise.nl/
https://blog.producthero.com/cases/case-adwise-boosts-the-roas-by-40-using-a-new-shopping-structure/


Producthero 
Pricelizer

Producthero 
Price benchmark data 



Days

THE EFFECT OF PRICE ON SHOPPING ADS VOLUME

Impressions

Price

5% price increase

Impressions volume drop
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THE EFFECT OF PRICING ON ADVERTISING
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Customer increases price, conversions drop. Customer decreases price, conversions increase



BENCHMARK PRICE
=

 PRODUCT PERFORMANCE INDICATOR
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SEE COMPETITOR PRICING ON PRODUCT LEVEL USING PRODUCTHERO 



MAKE YOUR ADVERTISEMENTS MORE EFFICIENT

Join 8.000+ merchants and 400+ agencies

We’re here to help
Do you have questions about Producthero? 
Please contact us via: hello@producthero.com 
or call: +31 20 35 86 56 65

mailto:hello@producthero.com


HOW CAN MY AGENCY START WITH PRODUCTHERO?

Step 1: Go to the Add Webshop page, fill in your details, go to the next step and select I’m subscribing as an agency

Step 2: Add all the merchants that you want to add to Produchtero by clicking + Add other shop/country
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https://producthero.com/en/google-css

